
Course Syllabus for Sports Marketing 

Teacher: Mr. Weigold, Room 214        

Summary: 

Welcome to Sports Marketing! At the end of this class you should be able to discuss the 

different aspects of marketing and advertising in the sports industry. We will be looking at different 

focuses in marketing, how different companies develop different ideas, and how to develop your own 

ideas in the marketing realm. Marketing is all around us. Marketing is delivering value to everyone 

who is affected by a transaction.  

Objective: 

The idea of this class is to be able to know and understand why companies create, transport, display, 

and advertise their different products and why there are so many trends. You should be able to discuss 

with different individuals the impact marketing has on our lives. You should be able to understand who 

marketers are, what marketing is and the evolution of the marketing concept. Understand the value 

from the perspectives of the customers, producers, and society. Students will also understand the 

marketing process. In this class we will be focusing on the behind-the-scenes aspects of the sports and 

entertainment industries. Throughout the course, students will have the opportunity to engage in the 

marketing and promotion of different areas, develop an understanding of the laws used to guide the 

industries, focus on both collegiate and professional sports industries, develop the appropriate 

vernacular for the industries, and consider the contract and negotiations side of sports and 

entertainment. 

General Expectations: 

1. Students should be seated, have all the materials they need, and ready to begin class on time. 

2. It is the student’s responsibility to make up assignments. The student should look on the 

assignment board or ask the teacher on the day they return and ask what they missed. 

3. Every document that is turned in should have the date, period, and student’s name written in the 

appropriate places. 

4. Any suspicion of copying documents/assignments done on the computer or written will result 

in a zero and disciplinary actions according to the school handbook. 

5. Students will use the computers according to the rules stated in class/ in the school handbook 

and will only use approved websites and software applications. 

6. Students are to treat everyone with respect as well as people’s property. 

7. The student is expected to follow all classroom and school rules and respect the technology and 

equipment in the room. 

8. Stay in your seat during class as well as quiet while others are talking. 

Consequences: 

First Offense: Warning 

Second Offense: Meet with me to discuss issue at hand 

Third Offense: Parent phone call and development of a behavior plan 

Fourth Offense: Disciplinary referral 

 

Required Material: 

 Notebook, Folder, Pencil, and the Retail Marketing Textbook 

Assessment/Evaluation: 



Students will be assessed by different means throughout the school year. Students will receive a 

responsibility grade that is calculated by semester and is out of 120 points. Each day a student can earn 

up to 3 responsibility points. If a student receives over 120 points for a semester the points will be 

calculated into their total grade as bonus. Reasons why you would not get points for the day are as 

follows: absence, did not bring required material, are not paying attention, disrupting the class, or are 

not working during class. Other grades will be earned from in class assignments, projects, quizzes and 

tests throughout the class.  

 

Grading: 

A. School Percentages: 

1. A = 100-90 % 

2. B = 89-80 % 

3. C = 79-70 % 

4. D = 69-60%   

5. F = below 60% 

B. Work Policy: 

1. Late in-class assignments and homework will be subject to a percentage deduction each 

day the assignment is late. The first day the assignment will be worth 75% of its 

original value, 50% on the following day, 25 % the next, and after that the assignment 

will be worth no points. It is important that you turn your work in on time. 

2. Tests and quizzes must be made up within five school days of the original date given. 

Students are responsible to schedule the make-up test with the teacher. 

3. It is important to participate in class discussions and not disrupt the class in order to 

earn the maximum responsibility points. 

C. Tests, Quizzes, and Projects: 

1. All assignments will be based on a point system. Responsibility points are out of 120, 

with a possibility of earning 3 points per day. 

2. Bell Ringers are to be completed at the beginning of class. They are to be turned in at 

the end of the chapter and are worth 5-10 points.  

3. Quizlet will be used for vocab terms and are worth 10 points. 

4. There will be tests/quizzes at the end of each chapter. The number of points per test 

depends upon the amount of content per each chapter. 

5. There will be multiple projects assigned throughout the semester. The criteria for each 

project will be provided in an ample amount of time before the due date and class time 

will usually be provided. 

6. On day 5 you will need to bring a current event related to business/sports to class. With 

this assignment, I want you to respond to the article; do not summarize it. You are to 

provide an opinion of what the article discusses and provide reasons for your opinion. 

You also need to pull out a quote from the article that supports your opinion. You 

should provide a response that is at least four sentences long. The article is worth 5-15 

points. Bring the article as well as your response printed and ready to share/turn in each 

day 5. 

7. You will have a midterm and a final in this course. More information will be provided 

before the final is due. Dates will be decided by the school. 

 

 



Resources: 

1. The Business Ed Drive will have various files you will need. 

2. My page on the school website will have resources and information. 

3. Google will play an integral role in this class with getting information and sharing files. 

4. Quizlet may be used to make study cards and review them. 

5. During the course Mr. Weigold will show video clips and videos in order to enhance learning. 

Some videos may be rated PG or PG-13 

 

Objectives: Students will… 

1. Establish a foundation of industry vernacular associated with both entertainment and sports 

2. Analyze management functions and their role in each industry 

3. Analyze managerial responsibilities in each industry 

4. Examine the relationship between goal-setting and performance reaching 

5. Examine how management uses resources to accomplish goals 

6. Assess the impact of unethical behavior of an athlete/entertainer 

7. Identify ways to protect intellectual properties 

8. Analyze the content of different types of contracts associated with each industry 

9. Evaluate managerial approaches to social responsibility 

10. Examine the importance of working within an ethical environment 

11. Analyze the financial concepts in each industry 

12. Identify the parts of the marketing mix and how to implement them in each of the industries 

13. Develop strategies to gain and maintain market share 

14. Analyze the increasing impact of female teams/leagues in the sports industry 

15. Analyze the different types of organizations associated with the running of each industry 

 

Questions: 

 

1. Why are management functions crucial to the operations in a business? 

2. How do ethics and social responsibility impact the culture of the industry? 

3. What needs to be considered when an athlete or entertainer receives negative publicity? 

4. What steps need to be taken in order to effectively prepare for an event? 

5. What steps need to be taken to ensure the protection of intellectual property? 

6. What laws outline the process of successfully negotiating and signing an athlete/performer to a 

team? 

7. What impact is Title IX making on the sports industry? 

8. What organizations have an impact on the running of different organizations within each 

industry? 

 

Standards:  National Business Education Association set standards: 

                Marketing: III. A-C, IV. A-D 

 

Students: Please feel free to ask me any questions you have about the rules, the syllabus, or the 

class expectations that I have for you. I am here to work with you. 

Parents: Feel free to contact me with any remaining questions or concerns you have about your 

son/daughter or the class in general. 

I am excited to work with you this year!  Mr. Weigold – Business Teacher 


